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Fonts

Global MapAid uses Google Font 
‘Poppins’ for all communications that 
allow it — for both titles and body copy.

When set within or overlaid on imagery, 
designer discretion should be used to 
judge placement and sizing. 

In online spaces managed by Global 
MapAid (globalmapaid.org), fonts  
should adhere to these guidelines  
where user experience or readability 
aren’t compromised.

Main HeadingsFont-family:	 ‘Poppins’
Font-weight: 	 700 / Bold
Font-size: 	 30px
Line-height: 	 30px
Colour:	 ‘Nearly Black’ — #20222b

Paragraph HeadingsFont-family:	 ‘Poppins’
Font-weight: 	 700 / Bold
Font-size: 	 20px
Line-height: 	 20px
Colour:	 ‘Nearly Black’ — #20222b

Porum faccusam, to volorestem nis estin et odit expedis excerum 

que consequate nonsequis dolorro ribus, voloratur aut quatae aut 

aut dolum fugia est, temqui res reri officto volorestion et voluptibus

Font-family:	 ‘Poppins’
Font-weight: 	 400 / Regular
Font-size: 	 15px
Line-height: 	 29px
Colour:	 ‘Grey’ — #484b4f

https://fonts.google.com/specimen/Poppins
https://fonts.google.com/specimen/Poppins
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Colour

Global MapAid uses a set of fresh colours 
that reflect the seriousness and human 
impact of our work. 

These colours should be used as  
outlined here, with any additional  
colours signed-off before use.

Tints of colours are acceptable where 
appropriate, where doing so doesn’t 
compromise readability.
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Colour

Use colours in these proportions where 
possible and prioritise ease of readability 
over everything else. 

Make sure text contrast adheres 
to accessibility standards here.

Pure black and pure white may  
still be used for basic purposes  
like page backgrounds (white)  
and bodies of text (black).

Green and Blue are the primary 
brand colours for Global MapAid. 
Used liberally for colour blocks, 
buttons and backgrounds where  
possible and legible.

Yellow and aquamarine  
are secondary colours, and  
should be used more sparingly.  
They can also be used for  
buttons, lines, dividers etc.

Nearly Black and Grey are tertiary 
colours, used occasionally. For  
text, donation boxes, and dividers. 

https://monsido.com/tools/contrast-checker?utm_medium=ppc&utm_source=adwords&utm_campaign=UK-IR+-++Website+Optimization&utm_term=contrast%20checker&hsa_acc=5682086402&hsa_ver=3&hsa_mt=p&hsa_src=g&hsa_kw=contrast%20checker&hsa_net=adwords&hsa_ad=405034964774&hsa_cam=1684609664&hsa_tgt=kwd-421300750987&hsa_grp=87738477273&gclid=CjwKCAjwkun1BRAIEiwA2mJRWRd0n_6Fl9alFzMqXgwoyeEG4yPitHTVJbiSB7ACGzgyG5HJSUVIMhoCV40QAvD_BwE
https://monsido.com/tools/contrast-checker?utm_medium=ppc&utm_source=adwords&utm_campaign=UK-IR+-++Website+Optimization&utm_term=contrast%20checker&hsa_acc=5682086402&hsa_ver=3&hsa_mt=p&hsa_src=g&hsa_kw=contrast%20checker&hsa_net=adwords&hsa_ad=405034964774&hsa_cam=1684609664&hsa_tgt=kwd-421300750987&hsa_grp=87738477273&gclid=CjwKCAjwkun1BRAIEiwA2mJRWRd0n_6Fl9alFzMqXgwoyeEG4yPitHTVJbiSB7ACGzgyG5HJSUVIMhoCV40QAvD_BwE
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Logo

The Global MapAid Logo has been 
designed and adapted to work at all 
sizes across all platforms. 

Use only approved versions of the  
logo with sizes based on readability.

Find approved versions of the Global 
MapAid Logo here (contact developer  
for access if required).

Whenever using the Global MapAid  
Logo, make sure you’re using the highest 
resolution version possible and leave the 
appropriate amount of space around it.

Make sure no other content enters  
the space measured by the ‘a’ here.  
This will give the logo room to breath  
and remain legible.

Designer discretion should be used  
to make sure the logo is still legible if 
planned to be used at a smaller size.

There are four approved versions of  
the full logo — detailed on the next page.

https://www.globalmapaid.org/wp-admin/upload.php
https://www.globalmapaid.org/wp-admin/upload.php
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Logo

For use when logo is presented  
on top of light colours or photos.

For use in most cases when logo is 
presented on light and neutral colours.

For use in most cases when logo is 
presented on dark and neutral colours.

For use when logo is presented  
on top of dark colours or photos.
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Logo
There’s also one additional,  
compressed version of the  
logo for use on social media. 

This logo has been designed for use in 
both square and circular profile images 
and should be used as-is, with no 
additional cropping when uploaded.
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Logo Never edit or use the logo in  
any of the ways detailed here.

Logo is not legible  
on background photo.

Never rotate logo or  
place up-side down.

Never crop or edit  
logo for any reason.

Possible future adjustments to logo could include different coloured  
pin-heads depending on context. These changes will require sign-off.
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Appendices
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Appendix 1:
Example Title

Es vellore doluptate volore aspelignim 
endios dernat. Arumquatiur? Explabori 
optaquis aute as vernate mporibusam 
doluptatet omnihic
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End
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